
	
  

Media	
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Zoom2u	
  raises	
  $850,000	
  to	
  build	
  on	
  demand	
  
courier	
  service	
  

Key	
  technology	
  investors	
  Anthony	
  Klok	
  and	
  founder	
  of	
  Gandel	
  Invest,	
  Tony	
  Gandel	
  enable	
  
expansion	
  of	
  Zoom2u	
  

	
  
Sydney,	
  Australia,	
  June	
  29th	
  2015	
  –	
  Australian	
  courier	
  service	
  Zoom2u	
  has	
  closed	
  an	
  $850,000	
  investment	
  
to	
  fund	
  its	
  expansion	
  throughout	
  Australia.	
  Launched	
  in	
  November	
  2014,	
  Zoom2u	
  provides	
  a	
  three	
  hour	
  VIP	
  
service	
  for	
  customers	
  in	
  Sydney,	
  Melbourne	
  and	
  Brisbane.	
  
	
  
The	
   initial	
   round	
  of	
   funding	
  was	
  co-­‐lead	
  by	
  Anthony	
  Klok	
  a	
  member	
  of	
  Ellerston	
  Capital’s	
   advisory	
  board	
  
and	
   a	
   Temando	
   non-­‐executive	
   Director	
   (former	
   chairman)	
  will	
   now	
   join	
   Zoom2u’s	
   board.	
   	
   Tony	
   Gandel,	
  
founder	
  of	
  Gandel	
  Invest,	
  has	
  also	
  invested.	
  	
  Anthony	
  and	
  Tony	
  bring	
  substantial	
  experience	
  in	
  as	
  investors	
  
and	
  advisors	
  with	
  specific	
  experience	
  in	
  early	
  stage	
  companies	
  in	
  the	
  technology	
  and	
  logistics	
  industries.	
  	
  
	
  
The	
  new	
   funds	
  will	
   be	
   used	
   to	
   expand	
   Zoom2u’s	
   business	
   throughout	
  Australia,	
  with	
   a	
   focus	
   on	
  helping	
  
businesses	
   of	
   all	
   sizes	
   deliver	
   goods	
   to	
   their	
   customers	
   at	
   speed.	
   Zoom2u	
  will	
   also	
  hire	
   new	
   staff	
   across	
  
operations,	
  development,	
  sales	
  and	
  marketing.	
  
	
  
“Zoom2u	
   is	
   determined	
   to	
  make	
  using	
   a	
   courier	
   faster,	
   simpler	
   and	
  easier	
   than	
  ever	
  before,”	
   said	
   Steve	
  
Orenstein,	
  founder	
  and	
  CEO	
  of	
  Zoom2u.	
  	
  “The	
  funding	
  will	
  be	
  used	
  to	
  expand	
  the	
  business	
  and	
  change	
  the	
  
crucial	
   last	
  mile	
   of	
   package	
   delivery	
   in	
   Australia.	
  We	
  want	
   to	
   give	
   the	
   customer	
   visibility	
   of	
  where	
   their	
  
goods	
  are	
  and	
  when	
  they’ll	
  be	
  delivered,	
  rather	
  than	
  waste	
  time	
  having	
  to	
  stay	
  in	
  and	
  wait	
  for	
  them,”	
  he	
  
said.	
  	
  
	
  
Anthony	
  Klok	
  commented:	
  “Australians	
  might	
  be	
  able	
  to	
  shop	
  at	
  their	
  own	
  convenience	
  online,	
  but	
  when	
  it	
  
comes	
   to	
   receiving	
   those	
   goods,	
   or	
   returning	
   and	
   exchanging	
   them,	
   it’s	
   a	
   costly	
   and	
   time	
   consuming	
  
process.	
  With	
  Zoom2u,	
  they	
  no	
  longer	
  need	
  to	
  wait	
  weeks	
  for	
  their	
  online	
  orders	
  to	
  arrive	
  or	
  stand	
  in	
  post	
  
office	
  queues	
  to	
  collect	
  or	
  return	
  them.”	
  
	
  
Tony	
   Gandel,	
   founder	
   of	
   Gandel	
   Invest	
   is	
   keen	
   to	
   support	
   Zoom2u	
   in	
   their	
  mission	
   to	
   transform	
   parcel	
  
delivery	
   in	
   Australia.	
   “Zoom2u	
   can	
   help	
   businesses	
   stand	
   out	
   from	
   the	
   competition	
   by	
   providing	
   an	
  
excellent	
  customer	
  experience	
  from	
  beginning	
  to	
  end,”	
  he	
  said.	
  	
  	
  
	
  
In	
  March	
  this	
  year,	
  Zoom2u	
  released	
  the	
  results	
  of	
  a	
  Galaxy	
  study	
  that	
  confirmed	
  Australians	
  are	
  tired	
  of	
  
waiting	
  for	
  their	
  goods	
  to	
  arrive	
  and	
  standing	
  in	
  post	
  office	
  queues.	
  The	
  survey	
  found	
  that	
  not	
  only	
  is	
  a	
  fast	
  
delivery	
  service	
   important	
  to	
  customers,	
  but	
  that	
  they	
  are	
  prepared	
  to	
  pay	
  more	
  for	
  the	
  privilege.	
  Of	
  the	
  
1,054	
  people	
  surveyed,	
  more	
  than	
  half	
  (55%)	
  of	
  Australians	
  responded	
  saying	
  they	
  would	
  be	
  willing	
  to	
  pay	
  
at	
  least	
  $5	
  more	
  for	
  a	
  three	
  hour	
  delivery	
  service	
  for	
  items	
  under	
  2kgs	
  in	
  weight.	
  	
  
	
  
The	
   survey	
   found	
   that	
   just	
   over	
   two	
   thirds	
   (70%)	
   of	
   Australians	
   believe	
   a	
   three	
   hour	
   delivery	
   option	
   is	
  
important	
  when	
  buying	
  a	
  home	
  appliance	
  such	
  as	
   fridge,	
  washing	
  machine,	
  dryer	
  or	
   coffee	
  machine	
  and	
  	
  
just	
  under	
  half	
  (49%)	
  important	
  for	
  clothing,	
  shoes	
  or	
  accessories.	
  The	
  study	
  confirmed	
  that	
  Australians	
  are	
  
frustrated	
  having	
  to	
  wait	
  days	
  for	
  online	
  orders	
  to	
  arrive,	
  chase	
  courier	
  companies	
  or	
  waste	
  time	
  standing	
  
in	
  post	
  office	
  queues.	
  	
  
	
  



	
  

Australians	
   are	
   set	
   to	
   spend	
   a	
   staggering	
   $21.7	
   billion	
   on	
   online	
   shopping	
   in	
   2015	
   and	
   the	
   market	
   is	
  
expected	
   to	
   grow	
   around	
   twice	
   the	
   rate	
   of	
   the	
   traditional	
   retail	
   sector,	
   due	
   to	
   changes	
   in	
   global	
   supply	
  
chains,	
  meaning	
  international	
  retailers	
  can	
  deliver	
  to	
  Australians	
  more	
  effectively	
  and	
  quickly.¹	
  	
  
	
  
“The	
   convenience	
   and	
   speed	
   of	
   ordering	
   online	
   hasn’t	
   been	
  matched	
   by	
   an	
   efficient	
   delivery	
   service.	
   A	
  
customer	
  may	
  have	
  a	
  great	
  experience	
  online	
  with	
  a	
  business	
  when	
  purchasing	
  an	
   item	
  from	
  their	
  store,	
  
but	
  if	
  the	
  item	
  is	
  difficult	
  for	
  the	
  customer	
  to	
  receive	
  or	
  takes	
  them	
  time	
  to	
  find	
  or	
  chase,	
  they’re	
  unlikely	
  to	
  
use	
  that	
  service	
  again,”	
  said	
  Steve	
  Orenstein.	
  	
  
	
  
¹	
  http://www.pwc.com.au/industry/retail-­‐consumer/publications/digital-­‐media-­‐research/index.htm	
  
	
  
	
  
Notes	
  to	
  editor:	
  	
  
	
  
The	
   Zoom2u	
   research	
  was	
   conducted	
   on	
   the	
  Galaxy	
   online	
  Omnibus	
   between	
   Tuesday	
   24	
   February	
   and	
  
Thursday	
  26	
  February	
  2015.	
  The	
  sample	
  was	
  1,054	
  Australians	
  aged	
  18	
  years	
  and	
  older.	
  This	
  comprised	
  312	
  
respondents	
   from	
  New	
   South	
  Wales	
   and	
   the	
  Australian	
   Capital	
   Territory,	
   295	
   respondents	
   from	
  Victoria	
  
and	
   Tasmania,	
   193	
   respondents	
   from	
   Queensland,	
   129	
   respondents	
   from	
   South	
   Australia	
   and	
   125	
  
respondents	
   from	
  Western	
  Australia.	
  To	
  obtain	
  a	
  copy	
  of	
   the	
   report,	
  please	
  contact	
  BENCH	
  PR’s	
  Kathryn	
  
Van	
  Kuyk	
  on	
  0414	
  726	
  958.	
  
	
  
	
  
About	
  Zoom2u	
  
	
  
Zoom2u	
  is	
  an	
  on-­‐demand	
  courier	
  service	
  that	
  enables	
  businesses	
  and	
  individuals	
  to	
  book	
  express,	
  same	
  day	
  
or	
  overnight,	
  saving	
  up	
  to	
  40	
  percent	
  compared	
  to	
  traditional	
  courier	
  services.	
  Easy	
  to	
  use,	
  Zoom2u	
  works	
  
online	
  or	
  via	
  iPhone	
  and	
  Android	
  apps,	
  enabling	
  customers	
  to	
  track	
  couriers	
  in	
  real	
  time.	
  CEO	
  and	
  Founder	
  
Steve	
  Orenstein	
  launched	
  his	
  first	
  business	
  at	
  just	
  19	
  years	
  old	
  and	
  sold	
  his	
  last	
  venture,	
  Connect2Field,	
  to	
  
American	
  giant	
  Fleetmatics	
  (NYSE:FLTX)	
  in	
  2013.	
  For	
  more	
  information	
  visit:	
  http://www.zoom2u.com/	
  
	
  
	
  
Media	
  Enquiries	
  
	
  
For	
  more	
  information,	
  or	
  to	
  arrange	
  an	
  interview	
  with	
  Steve	
  Orenstein	
  please	
  contact	
  BENCH	
  PR’s	
  Kathryn	
  
Van	
  Kuyk	
  on	
  0414	
  726	
  958	
  or	
  kathryn@benchpr.com.au.	
  	
  
	
  
	
  


